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“A Landscape like a painting”

Quelle (Foto und Zitat): Studiosus 2017



“Our travel tips for you off the beaten track”

Quelle (Foto und Zitat): Wikinger Reisen 2017



“Mallorca — authentic, adventurous, different”
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Quelle (Foto und Zitat): Wikinger Reisen 2017 4
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| spectacles”
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Quelle (Foound Zitat): ikinger Reisen 2017




Advertising by tour operators shows:

* Landscape (Term 'landscape’, descriptions, photos)

* Peoplein the landscape

Similar (statements about) landscape by different actors

— Tourism Advertising: Discourse on Landscape

— Construction of (beautiful [worth protecting]) Landscape
(what is displayed as ,typical, what is hidden and not shown?)

— Construction of desirable Experiences
— Construction of Regions

Quelle: Wikinger Reisen 2017



Tourism destination management (steinecke 2013)

Tourism destination management (Steinecke 2013)

* From a management perspective: ldeally, the layout of a marketing destination should be
oriented towards the guests' perception of the space (Steinecke 2013).

Steinecke, A. (2013): Destinationsmanagement. UVK Konstanz.



Tourism destination management (steinecke 2013)

Tourism destination management (Steinecke 2013)

* From a management perspective: ldeally, the layout of a marketing destination should be
oriented towards the guests' perception of the space (Steinecke 2013).

* Problem of the spatial layout: Who organizes destination marketing? usually associations of
municipalities...

Steinecke, A. (2013): Destinationsmanagement. UVK Konstanz.
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The Tourism Area lifecycle: Butler (1980)
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Figure 13.1 A tourism area cycle of evolution
Source: Butler 1980.
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The Tourism Area lifecycle: Butler (1980)
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1. The constructivist perspective
on landscape




Social constructivist perspective on landscape

* Landscape as a way of interpreting a perceived constellation of objects
(Cosgrove/Daniels 1988, Burckhardt 2011).

* Tree, forest, meadow, landscape = socially learned typifications
 Typification: abstraction enables efficient communication

* Interpretations carried out individually, but based on socially learned typifications
(Kihne 2013)

Burckhardt, L. (2011): Warum ist Landschaft schon? Berlin.
Cosgrove, D./Daniels, S. (Hrsg.) (1988): The Iconography of Landscape. Cambridge.
Kihne, O. (2013): Landschaftstheorie und Landschaftspraxis. Wiesbaden.



Four dimensions of landscape — an analytical framework

Theoretic Dimension Equivalent in tourism practice _
(Kiihne 2013)

Genesis of common touristic motifs?

Social Landscape Media representation of landscape N depicted in tour dvertising?
(Teil) Gesellschaftliche Landschaft Landscape in tourism advertising OW 15 fandscape depicted in Tourism advertising:
Individually actualized social Individual conception of landscape
landscape —
Physical Space Physical space of tourism destination

— How do tourists appropriate/experience landscape

while travelling?

Appropriated physical space Appropriating physical space while How do tour guides convey landscape while

—p travelling —> travelling?

Own figure inspired by Kihne, 0. (2013): Landschaftstheorie und Landschaftspraxis.
Wiesbaden. 16



I_a n d Sca p e Landscape has

Albert Bierstadt (ca. 1867): Matterhorn.

w

Material
Individual
3 Social
~ dimensions

Sozialkonstruktivistische Landschaftstheorie
(Kihne 2019):

1.
2.

Gesellschaftliche Landschaft

Individuell aktualisierte gesellschaftliche
Landschaft

Physischer Raum

Angeeigneter physischer Raum

https://commons.wikimedia.org/wiki/File:Albert Bierstadt - Matterhorn.jpg KUhne' 0. (2019): Landscape theories. Sprlnger. 17



https://commons.wikimedia.org/wiki/File:Albert_Bierstadt_-_Matterhorn.jpg

Common ground: Social constructivist perspective and Marketing

Distinction between emotional and cognitive reference to:

Products Landscapes

- Important for designing a marketing strategy Tourism
Nature Conservation
Agriculture

Energy Sector (renewables)

Where are emotional and where are cognitive
references to landscape dominant?



Common ground: Social constructivist perspective and Marketing

emotional perspective on landscapes

ki
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=¥ insta fog?
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@ missingescape And of course the ¢
2= original 'Wanderer above the sea
of fog' by Caspar David Friedrich
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Travel and travel
documentations
(e.g. pictures)

https://www.instagram.com/p/B995ZTYnGSx/
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https://www.instagram.com/p/B995ZTYnGSx/

Common ground: Social constructivist perspective and Marketing

cognitive perspective on landscapes

Perspective on landscape
integrates: Future and present
yield and quality of product

How are yield and quality
effected by: weather, technical
innovations (mechanical as well
as chemical)...

Michael Gabler (2013): Weizenernte.
https://commons.wikimedia.org/wiki/File:Unload w
heat_by the combine Claas Lexion 584.jpg

20


https://commons.wikimedia.org/wiki/File:Unload_wheat_by_the_combine_Claas_Lexion_584.jpg

Common ground: Social constructivist perspective and Marketing

cognitive perspective on landscapes?

Nature conservation
Environmental Monitoring

—> Construction of landscape
based on expert knowledge.

Rationalized (using
professional/scientific criteria to classify

observation): €S

Rational: ?

21



Common ground: Social constructivist perspective and Marketing

Emotional marketing tries to
emotional perspective on products appeal to the consumer
emotionally through imagery,
colours, music and
storytelling.

People make a large part of
their decisions unconsciously.

Canary @ Stay close. Feel

Islands R far away. Tenenéfe.

“% Explore more

TENERIFE
100% LIFE

Explore, discover and save

mMImmnh - Transporting emotions
with #ExpediaPic and a mood to the customer

Connect and follow us

PHILIPPINES. |

IT'S MORE FUIN IN THE f"‘.;.,_‘
ey
O

Philippines

Surf, swim and soar your way to a picture-perfect holiday in the Philippines

Random tour operator
online content

https://www.expedia.co.uk/?siteid=3

Stay in the know with the Expedia app

Get real-time notifications, view your trip details and access mobile-only deals.

22



https://www.expedia.co.uk/?siteid=3

Common ground: Social constructivist perspective and Marketing

cognitive perspective on products

Crop Science | United States @ Find a Solution

Crop Protection = SeedGrowth Resource Center  Reward Programs =~ Who We Are ~ Our Commitment @ Login

Herbicides
Stay weed-free with the right herbicides and
careful planning.

\

Fungicides
Keep your crops healthy by combating disease
and fungus.

/ P \4;;‘ 5 - ~
= ﬁ” T B

DISCOVER BAYER PLUS REWARDS

Insecticides
Maintain strong crops by keeping yield-reducing
pests out of your fields.

Seed Treatments

Help maximize your investment and per-acre
profits with protective seed treatments.

Marketing more oriented on numbers and explaining/quantifying
characteristics of the product
- Transporting technical data and information to the customer https://wwuw.instagram.com/p/BI95ZTYnGSx/
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https://www.instagram.com/p/B995ZTYnGSx/

Differences: Social constructivist perspective and marketing

Main difference: objective/goal/target!

Marketing: Essentialisation = loading objects/landscapes/regions with meaning

Ideal > Myth-making : opposite of rationality. ritual customer behaviour: e.g. buying new iPhone
(Holt 2004).

Holt, D. (2004): How brands become icons. Harvard Business School Publishing.



Differences: Social constructivist perspective and marketing

Main difference: goal!

Marketing: Essentialisation = loading objects/landscapes/regions with meaning

ldeal = Myth-making : opposite of rationality. ritual customer behaviour: e.g. buying new iPhone
(Holt 2004).

Social constructivist perspective > understanding how meaning is created in social processes
(,deconstructing®)

Our lives are full of behaviour guiding myths (not just from advertising). Ideal: reflecting them.

Holt, D. (2004): How brands become icons. Harvard Business School Publishing.



2. The constructivist landscape dimensions:
a closer look at the social landscape




The social landscape: Examples

* Symbolic relations and cultural representations

- This is what tourism lives off.

Johann Heinrich Wilhelm Tischbein (1787): Claude Lorraine (1639): The roman Campagna. Claudes idyllic-arcadian
Goethe in der Campagna. landscapes were at the start of the genre of landscape painting



sublime + lovely = picturesque:

Landscape stereotypes are not invented by the tourism industry
Aschenbrand (2017): Die Landschaft des Tourismus. Springer.

Jaques André Albert Lugardon (1827 - 1909): Cows in the meadow in front of the Eiger and Picture from the travel description for the trip WIKINGER Classic Picture Book
Jungfrau (without date). Bildquelle: Schweizerisches Institut fir Kunstwissenschaft 2010. Landscape in Tyrol (Quelle: Wikinger Reisen 2017)
Copyright: Koller Auktionen, Zirich.
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The social landscape: Examples

* Symbolic relations and cultural representations

- This is what tourism lives off.

Shan shui (Mountains and water) - Chinese landscape painting genre
Appreaciation of similar landscape features developed in western
painting much later with turn towards sublime nature

Mountain: yang
River: yin
indivisible unit

Shen Zhou (1467):
Lofty mountain.




The social landscape: Examples

* Symbolic relations and cultural representations

- This is what tourism lives off.

Shan shui (Mountains and water) - Chinese landscape painting genre
Appreaciation of similar landscape features developed in western
painting much later with turn towards sublime nature

Dai Jin (ca 1450):
travellers through
mountain passes.




The social landscape: Examples

* Symbolic relations and cultural representations

- This is what tourism lives off.

“Mountaineers have played a key role in the history of tourism. The birth of alpinism
can be dated to 1787. At that time, Saussure was the first to climb Mont Blanc”
(Enzensberger 1958).

Enzensberger, H.M. (1958): Vergebliche Brandung der Ferne. Eine Theorie des Tourismus. https://www.merkur-zeitschrift.de/hans-magnus-enzensberger-vergebliche-brandung-der-ferne/



https://www.merkur-zeitschrift.de/hans-magnus-enzensberger-vergebliche-brandung-der-ferne/
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| have actually
climbed Mount
Everest
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| have actually
climbed Mount
Everest

WINNER

111 BEST-DOCUMENTARY FEATURE

?ACADEMY AWARD’

“A MASTERPIECE NEARLY AS IMPRESSIVE
INEXECUTION AS THE CLIMB ITSELF.

The Seattte Thmes

Documentary Movie
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| also want to
climb Mount
Everest... or at
least another

high mountain

| have actually
climbed Mount
Everest
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| also want to
climb Mount
Everest... or at
least another
high mountain

| have actually
climbed Mount
Everest
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- ’j,\ 55 >
St AREAR

IWINNER

Documentary Movie 42

,As the pioneers soon had to realise, mostly to their reluctance, their privileged role did not last. The society whose
interests bore them was pursuing its own with them. Whoever gave them fame was already on their heels. The mature

bourgeoisie gave them a nimbus, which it hoped to gain for itself by plunging into the repetition of their deeds, which is
called tourism“ (Enzensberger, 1958).

37
Enzensberger, H.M. (1958): Vergebliche Brandung der Ferne. Eine Theorie des Tourismus. https://www.merkur-zeitschrift.de/hans-magnus-enzensberger-vergebliche-brandung-der-ferne/
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5. Dean MacCannels Tourism Semiotics,
site sacralization and landscape interpretation




Mac Cannell: Tourism semiotics

[ Represents / something / to someone ] sign

[ marker / sight / tourist ] attraction

On-sight marker € - off-sight marker

Marker: ,,information about a specific sight“ (MacCannell 2013, p. 110)

MacCannell (2013): The Tourist. A new theory of the leisure class. University of California Press.



Mac Cannell: Tourism semiotics

Sight involvement € = marker involvement

New York (AP): Less than an ounce of moon rock went on display at the American Museum
of National History, and 42,195 people, the largest one-day crowd in the museum’s history
turned out to see it. , It looks like a piece of something you could pick up in Central Park”

one 13 year-old boy said. ,But its cool that its from the moon”
(As quoted in MacCannell 2013, 113).

MacCannell (2013): The tourist. A new theory of the leisure class. University of California Press.



Mac Cannell: Tourism semiotics

,The important element in
(pleseant?) sightseeing need
not be the sight” (MacCannell
2013, 113)

Sight involvement € = marker involvement

New York (AP): Less than an ounce of moon rock went on display at the American Museum
of National History, and 42,195 people, the largest one-day crowd in the museum’s history
turned out to see it. , It looks like a piece of something you could pick up in Central Park”

one 13 year-old boy said. ,But its cool that its from the moon”
(As quoted in MacCannell 2013, 113).

MacCannell (2013): The tourist. A new theory of the leisure class. University of California Press.



Grimsey / Iceland: Monument to the Artic Circle

43



Sight involvement: what is so great
about an old wooden desk?

Grenke (2016): Wartburg, Eisenach.
https://commons.wikimedia.org/wiki/File:WartburgBeiEisenach.jpg
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https://commons.wikimedia.org/wiki/File:WartburgBeiEisenach.jpg

Marker involvement: Martin Luthers hiding place: Sight involvement: what is so great
Translation of the new testament = Luther Bible about an old wooden desk?

Grenke (2016): Wartburg, Eisenach.
https://commons.wikimedia.org/wiki/File:WartburgBeiEisenach.jpg
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https://commons.wikimedia.org/wiki/File:WartburgBeiEisenach.jpg

i ignifi 1818-1883
The relationships of markers (signifier) to sights (signified)

lived here

1851-56
Relationship is arbitrary

A OBOTA MJECTA
28 JVHA 1914 TOOUHE
TABPUIIO TIPUHLINI

CBOJVIM TIYLIEM
' VI3PA3I1 HAPOIHM

MPOTECT 1POTMB |
TUPAHWIE 1 BJEKOBHY |
TEHIY HALLINMX
HAPOIIA 3A CTIOBOIOM |

Marker = sight

Marker = sight
Sight = marker for NY or USA
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https://www.nationalgeographic.de/reise-und-abenteuer/2021/08/instagram-tourismus-warum-sich-immer-mehr-orte-wehren

Instagram

Wenn Likes und Geotags die Natur zerstéren

Tausende Menschen kletterten zu einem nattrlichen Becken oberhalb des Konigssees in Bayern, um
sich in Pose flr das Netz zu fotografieren. Der Run auf die perfekten Instagram-Spots macht

mittlerweile vielerorts Probleme.

06.07.2021 um 14:23 Uhr - Pia Stenner - in Kultur - 3 Ergdnzungen

pAIY

= T

Die Vorliebe der Instagram-Community far Infinity-Pools lockte Tausende an den Kénigsbach.

Quelle: Netzpolitik.org 2021: https://netzpolitik.org/2021/instagram-wenn-likes-und-geotags-die-natur-zerstoeren/



https://netzpolitik.org/2021/instagram-wenn-likes-und-geotags-die-natur-zerstoeren/

Discursive demarcations - this is not what the tourism
landscape stands for:

e Everyday life, infrastructure, new housing developments

* Poverty, crime, disease (usually faded out, but dominant in other discourses, e.g.
news)

e Mass tourism (active permanent demarcation)



Examples of discursive demarcation: poverty

* , The destination of this journey is the splendour of the Orient. It leads far away from the prejudice
that India is the land of poverty. In rural Rajasthan, with its castles and residences, there are no
slums, but there are ancient traditions. There, the world of the Rajas has been impressively
preserved “ (TERRANOVA New years in Rajasthan)

e ,, This immeasurable wealth that runs like a golden thread through your journey has not reached
everyone. It will still take a while before opportunities are equally distributed. For that long, the
Chameleon Foundation will help to alleviate need and give perspectives. Help us, promote smiles,
this morning at the Sanshil Foundation for Welfare, which gives women with no hope of social
recognition the basic capital to survive in the form of old sewing machines“ (CHAMALEON Thar).

* Poverty mostly faded out, except:

e Reaction to other discourses (news): India - Poverty



Examples of discursive demarcation: mass tourism

e ,[...] Tourists are rare here. We quickly come into contact with the rural population and learn
how life works away from the big cities and tourist centres.” (STUDIOSUS 2016 Sri Lanka).

e , The 11-day trip takes you to two of Africa's most famous reserves on the banks of the Zambezi
and Luangwa Rivers in Zambia. There, with selected spotters and safari guides, you will

experience an intact, green nature and a wildlife still unaffected by civilisation and tourism.”
(TERRANOVA 2016 Sambia).

Zweig, S. (2010) [1926]: Reisen oder gereist werden. In: Michel, S./Wichelhaus, E./Ostermann, L.K. (2010): Unterwegs mit Stefan Zweig.
Frankfurt am Main. Fischer.



Distinction chains
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Examples of discursive demarcation: mass tourism

e ,[...] Tourists are rare here. We quickly come into contact with the rural population and learn
how life works away from the big cities and tourist centres.” (STUDIOSUS 2016 Sri Lanka).

e , The 11-day trip takes you to two of Africa's most famous reserves on the banks of the Zambezi
and Luangwa Rivers in Zambia. There, with selected spotters and safari guides, you will

experience an intact, green nature and a wildlife still unaffected by civilisation and tourism.”
(TERRANOVA 2016 Sambia).

Widespread pattern :

, We therefore want to defend it [the journey; note E. A.] against the new bureaucratic,
mechanical form of mass migration, the travel business. Let us save this small area of
adventure in our overly ordered world, let us not allow ourselves to travel as freight of practical
agencies, but let us continue to travel in the old-fashioned way of our own free will towards
our own goal...” (Stefan Zweig 2010 [1926]: 71-74).

Zweig, S. (2010) [1926]: Reisen oder gereist werden. In: Michel, S./Wichelhaus, E./Ostermann, L.K. (2010): Unterwegs mit Stefan Zweig.
Frankfurt am Main. Fischer.



Seljalandsfoss waterfall/Iceland in advertising (left) and on Wikipedia (right) Stereotypical
landscape/nature appropriation: Lonely = Exclusive experience = potential for social distinction

Quelle: links Wikinger Reisen 2017, rechts: Bildquelle: https://de.wikipedia.org/wiki/Seljalandsfoss.
Fotograf: Diego Delso
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Seljalandsfoss waterfall, alternative perspective:
Visitor infrastructure and crowds of tourists complicate social distinction gain.
Solution: coming in the evening/morning or hiking

Own pictures
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Climbing the “Avatar

Mountains” at Zhangjiaie  John Urry: The tourist gaze

If you’ve watched the movie “Avatar” before, then you’ll
definitely find the following photo familiar. The mountains in

https://sunriseodyssey.com/zhangjiajie-national-forest-park-avatar-mountains

,Places are chosen to be gazed upon because there is an
anticipation. [...] Such anticipation is constructed and sustained
through a variety of non-tourist practices, such as film,
newspapers, TV, magazines, records and videos which construct
that gaze. [...] What is then seen is interpreted in terms of these
pre-given categories” (Urry 2002, 3)

We want to travel to a place to How do we envision this
have an exprience experience?

56

Urry, J. (2002): The tourist gaze. 2nd Edition. London. Sage.


https://sunriseodyssey.com/zhangjiajie-national-forest-park-avatar-mountains

John Urry: Romantic gaze and collective gaze

Romantic gaze As a material object a mountain can be gazed at and adored

The mountain itself does not change when more visitors gaze at it

But something does change...

In a place that is constructed by the tourist as:

Wild, intact, natural landscape

the presence of (many) tourists destroys this imagination
of naturalness, untouchedness, pristineness...

Solution: expell them (at least from the photo)

57

Urry, J. (2002): The tourist gaze. 2nd Edition. London. Sage.



John Urry: Romantic gaze and collective gaze

. @ insta_repeat # . Abonnieren
Romantic gaze -

@ insta_repeat & Feet in a canoe 23 -
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Urry, J. (2002): The tourist gaze. 2nd Edition. London. Sage.



John Urry: Romantic gaze and collective gaze
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Romantic gaze
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Urry, J. (2002): The tourist gaze. 2nd Edition. London. Sage.



John Urry: Romantic gaze and collective gaze
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John Urry: Romantic gaze and collective gaze
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Interpretations of tourism — what is the social function of
tourism?

e Tourism as search for paradise? (e.g. Wohler 2011)
* Tourism as escape? (Enzensberger 1956)
* Tourism as rite de passage? =2 (e.g. Amirou 2012)



John Urry: Romantic gaze and collective gaze
Distinction = creation of social capital
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LE SENS COMMUN

pierre bourdieu

la distinction

critigue sociale du jugement

Distinction according to Bourdieu:

Cultural demarcation between social
groups acquired in the course of the
socialization process.

— Consciously and/or unconsciously
- Through consumption and behaviour
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Haircuts (and wigs)

* King Louis XIIl = bald = re-invention of wigs
* Trend spread all over Europe
* Wigs as symbol of ruling class

Nicolas de Largilliere (1715-1720):
Madame de Ventadour with Louis
XIV and his Heirs.
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Pax: 1980s era punks.
https://commons.wikimedia.org/wiki/File

:Punk-27947.jpg
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https://commons.wikimedia.org/wiki/File:Punk-27947.jpg
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Pedro Ribeiro Simdes (2006): Skateboarding.
https://commons.wikimedia.org/wiki/File:Skating in_Sesimbra.jpg
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https://commons.wikimedia.org/wiki/File:Skating_in_Sesimbra.jpg

KONTAKT

Cl SUCHE

STANDORTE

SERVICE

UHREN

SCHMUCK

wempPe

ANLASSE ROLEX PATEK PHILIPPE

s

Rolex

DAY-DATE 40

Oyster, 40 mm, Everose-Gold
Preis 35.700 € ©®©

Modellverfugbarkeit

+49 40 - 6077 9580

Senden Sie uns eine Nachricht

Finden Sie eine Niederlassung

MEIN KONTO WUNSCHLISTE

WARENKORB ﬂ



https://commons.wikimedia.org/wiki/File:Rolex_deepsea.jpg

KONTAKT STANDORTE SERVICE wempE MEIN KONTO WUNSCHLISTE

Q sucHE UHREN SCHMUCK ANLASSE ROLEX PATEK PHILIPPE WARENKORD lﬂ

F'N

DIE GERIFFELTE
LUNETTE

Die geriffelte Rolex Lunette ist ein Distinktions-
merkmal. Urspringlich hatte die Riffelung der
Oyster Lunette einen praktischen Zweck: Sie
diente zum Verschrauben mit dem Geh&ause-
mittelteil, um die Wasserdichtheit der Uhr zu

gewahrleisten.



https://commons.wikimedia.org/wiki/File:Rolex_deepsea.jpg

Which tourist destinations have a special distinction potential?

How would you describe it?
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Instagram

Top-Beitrdage

H#Hstmoritz

Q  Suchen
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John Urry: Romantic gaze and collective gaze
Distinction = creation of social capital
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Distinction chains

Individual travellers > Hiking tour group > Bus tour group

Distinction is oriented towards the dimensions 'physical exertion' and
'independence’ in organising and running the trip

Distinction behaviour is omnipresent

The 'lower' group is denied a real experience (Stefan Zweig: There is no adventure
in the travel group)

— ldeal of a journey: rite de passage/Adventure (Amirou 2012)

Amirou, R. (2012): Limaginaire touristique. Paris. CNRS.



The ideal of travel in travel anecdotes:
Two common narratives

Passed challenge Authentic encounter
* Described for backpackers * Non-business contact as an
(Binder 2005) ideal
« E.g. mountain tour/storm * E.g. gift or conversation with
6 locals

* Risk narratives * Not being a 'normal’ tourist

* Rite de passage-motif * Variation of the rite de passage-
(Amirou 2012, Vogler 1998) motif

Amirou, R. (2012): Limaginaire touristique. Paris. CNRS.

Binder, J. (2005): Globality. Eine Ethnographie Gber Backpacker. Munster. LIT Verlag.

Vogler, C. (1998): Die Odyssee des Drehbuchschreibers. Uber die mythologischen Grundmuster des amerikanischen
Erfolgskinos. 2. Auflage. Frankfurt am Main. Zweitausendeins.






Norwegian police called after tourists
form long queue at Preikestolen

A

Norway's Preikestolen/Pulpit Rock. Photo: lvars Utinans/Unsplash







