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Referat (100%)

 “Analysis and future perspectives of technologies in social innovations”

• Spot on Science: One (!) scientific paper presentation (7 min)
• Spot on digital innovation in praxis: One case study (10 min)
• Spot on SIP: Digital options for SIP projects (3 min)

 One presentations in three different logics (overall: 20 min)

 Language: EN

 Date: see emma

3. Examination performance
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 In class, a scientific introduction was given to the field of information science/ 
informatics, digitalization & emerging technologies, innovation research and 
innovation theories as well as digital entrepreneurship and digital platforms in 
context of social/ sustainable innovation. 

 In this spot, students research and present according to a topic of their individual 
interest, one single research paper, characterized as being

• published in 2014 or younger,
• published in a peer-reviewed international scientific journal,
• related to the above described research fields,
• an empirical research paper. 

 This part includes (a) naïve/ non-scientific introduction to topic of students 
interest, (b) summary of the core aspects of the paper, (c) critical scientific 
discussion and deduction of praxis relevance. 

1. Spot on Science
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 Evaluation (35/100 points)

• Clear and convincing introduction to the topic of interest 10 points
• Summary of the scientific paper 5 points
• Critical scientific discussion & praxis relevance 15 points
• Slides, presentation style, formalities 5 points

 Spot on science has to follow a scientific slides design, including 

• rich text, 
• quotations, 
• correct citation style
• a reference list. 

 A reader should understand your slides without listening to your presentation. 

1. Spot on Science
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 Students choose a real case of a social and/or sustainable impact driving 
instance (e.g. social organization, social entrepreneur, movement, foundation, 
association). 

• An inspiration to find such an instance could be the database of
Bundesnetzwerk Bürgerschaftliches Engagement

 Students take the role of a consultant, that has the job to help the social and/or 
sustainable impact driving instance to transform into a social digital business, 
taking care on the following aspects:

• Brief description of the social and/or sustainable impact driving instance, 
including the description of impact creating processes (or products/services)

• Focus on one impact creating process (or product/service): …

2. Spot on digital transformation of social innovation
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 suggestion of a innovative digital transformation which includes 

• a clear relation to digital technologies (Which technologies will enable that 
digital transformation?), 

• a systematic analysis of the social innovation as such according to level, 
involved actors, social innovation process & outcome (What will the social 
digital innovation actually look like?), 

• the social digital business model including a relation to the five typical 
digital business concepts and/or five typical digital platforms, a suggestion of 
a revenue model (How is economic value and social value created?)

• Integrating an “experts said”-Impression, that is built on your experiences 
of the excursion. 

2. Spot on digital transformation of social innovation
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 Evaluation (50/100 points)

• Description of the social/ sustainable impact driving instance 5 points
• Description of impact creating processes 5 points
• Convincing explication of the innovative digital transformation 8 points
• Relation to digital technologies 8 points
• Analysis of social innovation 8 points
• Social digital business model 8 points
• “experts said” perspective 4 points
• Slides & presentation style 4 points

 Spot on digital transformation of social innovation follows another logic that 
aims to explain, convince and inspire. Given the exam situation, make sure that 
the clear relation to course content is visible on slides.

2. Spot on digital transformation of social innovation
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 Students bring their SIP-Project ideas in relation to the SIDT course content by 
pitching in brief an own idea for digital transformation of their respective SIP-
Project. 

 This pitch shall include 

• a digital spin of their SIP-Project idea and 
• a suggestion of a social digital business model for that idea

 Evaluation (15/100 points)

• Description of digital spin 5 points
• Social digital business model 5 points
• Slides & presentation style 5 points

 Spot on SIP-Projects shall follow an idea pitch logic, slides design is absolutely free.

3. Spot on SIP-Projects
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 In class, a scientific introduction was given to the field of information science/ 
informatics, digitalization & emerging technologies, innovation research and 
innovation theories as well as digital entrepreneurship and digital platforms in 
context of social/ sustainable innovation. 

 In this spot, students research and present according to a topic of their individual 
interest, one single research paper, characterized as being

• published in 2014 or younger,
• published in a peer-reviewed international scientific journal,
• related to the above described research fields,
• an empirical research paper. 

 This part includes (a) naïve/ non-scientific introduction to topic of students 
interest, (b) summary of the core aspects of the paper, (c) critical scientific 
discussion and deduction of praxis relevance. 

1. Spot on Science
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 Browse though the lectures, think again about the content and ask yourself:

• Which issue was interesting for me?
• In which issue am I interested in doing a deeper analysis?

 Decide for some search terms and identify one paper.

1. Spot on Science

Digital 
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Emerging 
technologies

Innovation

Social Innovation

Information science Digitalization

Digital business
models

Digitization & 
Sustainability

…

Social digital 
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 Apply systematic reading
techniques.

 First, while reading focus on the
main structure and core aspects. 
Make a descriptive summary of
the paper; keep the logic of
scientific paper structure in mind.

 Second, while reading again take
another lens and ask:

• What do you see critical?
• Which perspectives are

missed?
• How can the method be

criticized?
• …

1. Spot on Science
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 Evaluation (35/100 points)

• Clear and convincing introduction to the topic of interest 10 points
• Summary of the scientific paper 5 points
• Critical scientific discussion & praxis relevance 15 points
• Slides, presentation style, formalities 5 points

 Spot on science has to follow a scientific slides design, including 

• rich text, 
• quotations, 
• correct citation style
• a reference list. 

 A reader should understand your slides without listening to your presentation. 

1. Spot on Science
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 Students choose a real case of a social and/or sustainable impact driving 
instance (e.g. social organization, social entrepreneur, movement, foundation, 
association). 

• An inspiration to find such an instance could be the database of
Bundesnetzwerk Bürgerschaftliches Engagement

2. Spot on digital transformation of social innovation
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Bundesnetzwerk Bürgerschaftliches Engagement



© Prof. Dr. Britta M. Gossel 17

 Students choose a real case of a social and/or sustainable impact driving 
instance (e.g. social organization, social entrepreneur, movement, foundation, 
association). 

• An inspiration to find such an instance could be the database of
Bundesnetzwerk Bürgerschaftliches Engagement

 Students take the role of a consultant, that has the job to help the social and/or 
sustainable impact driving instance to transform into a social digital business, 
taking care on the following aspects:

• Brief description of the social and/or sustainable impact driving instance, 
including the description of impact creating processes (or products/services)

• Focus on one impact creating process (or product/service): …

2. Spot on digital transformation of social innovation
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2. Spot on digital transformation of social innovation
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Quick-Breakout: 

How can „Arbeiterkind.de“ be described? 

What are valuable criteria?

2. Spot on digital transformation of social innovation
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 Students choose a real case of a social and/or sustainable impact driving 
instance (e.g. social organization, social entrepreneur, movement, foundation, 
association). 

• An inspiration to find such an instance could be the database of
Bundesnetzwerk Bürgerschaftliches Engagement

 Students take the role of a consultant, that has the job to help the social and/or 
sustainable impact driving instance to transform into a social digital business, 
taking care on the following aspects:

• Brief description of the social and/or sustainable impact driving instance, 
including the description of impact creating processes (or products/services)

• Focus on one impact creating process (or product/service): …

2. Spot on digital transformation of social innovation
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2. Spot on digital transformation of social innovation
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2. Spot on digital transformation of social innovation
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Quick-Breakout: 

How can „Arbeiterkind.de“ core processes be described? 

2. Spot on digital transformation of social innovation
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2. Spot on digital transformation of social innovation

Arbeiter
kind

Information events
at schools

Local volunteer
groups

Mentoring program

Workshops 
nationwide

Online Network

Scholarships
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 suggestion of a innovative digital transformation which includes 

• a clear relation to digital technologies (Which technologies will enable that 
digital transformation?), 
 Make sure, that you provide a link to Unit 1 / Unit 2
 Use precise terminology!

• a systematic analysis of the social innovation as such according to level, 
involved actors, social innovation process & outcome (What will the social 
digital innovation actually look like?), 

• the social digital business model including a relation to the five typical 
digital business concepts and/or five typical digital platforms, a suggestion of 
a revenue model (How is economic value and social value created?)

2. Spot on digital transformation of social innovation
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 suggestion of a innovative digital transformation which includes 

• a clear relation to digital technologies (Which technologies will enable that 
digital transformation?), 

• a systematic analysis of the social innovation as such according to level, 
involved actors, social innovation process & outcome (What will the social 
digital innovation actually look like?), 
 Make sure, that you connect with Unit 5

• the social digital business model including a relation to the five typical 
digital business concepts and/or five typical digital platforms, a suggestion of 
a revenue model (How is economic value and social value created?)

2. Spot on digital transformation of social innovation
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 suggestion of a innovative digital transformation which includes 

• a clear relation to digital technologies (Which technologies will enable that 
digital transformation?), 

• a systematic analysis of the social innovation as such according to level, 
involved actors, social innovation process & outcome (What will the social 
digital innovation actually look like?), 
 Make sure, that you connect with Unit 5
 Make sure that you include all aspects required

• the social digital business model including a relation to the five typical 
digital business concepts and/or five typical digital platforms, a suggestion of 
a revenue model (How is economic value and social value created?)

2. Spot on digital transformation of social innovation
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Social innovation

Actors (e.g. 
individuals, 

organizations, 
networks…)

impact on 
products/ 

services; markets, 
politics…

(technological) 
newness

„the innovation“
= social value; 

economic value

Social innovation as social process Social innovation as outcome
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 suggestion of a innovative digital transformation which includes 

• a clear relation to digital technologies (Which technologies will enable that 
digital transformation?), 

• a systematic analysis of the social innovation as such according to level, 
involved actors, social innovation process & outcome (What will the social 
digital innovation actually look like?), 

• the social digital business model including a relation to the five typical 
digital business concepts and/or five typical digital platforms, a suggestion of 
a revenue model (How is economic value and social value created?)
 Make sure, that you connect with Unit 6 & Unit 7
 Make sure that you include all aspects required

2. Spot on digital transformation of social innovation



© Prof. Dr. Britta M. Gossel 30

 Integrating an “experts said”-Impression, that is built on your experiences of the 
excursion. 

2. Spot on digital transformation of social innovation

• Browse through your own notes/ results on moodle regarding our
Excursion to Berlin.

• Find a perspective / a notion / a quote, that was provided by one of
our experts, that underlines your argumentation for the digital 
social innovation, you are suggesting.

• Integrate this „experts said“ – Impression to the dramaturgy of your
presentation.
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 Evaluation (50/100 points)

• Description of the social/ sustainable impact driving instance 5 points
• Description of impact creating processes 5 points
• Convincing explication of the innovative digital transformation 8 points
• Relation to digital technologies 8 points
• Analysis of social innovation 8 points
• Social digital business model 8 points
• “experts said” perspective 4 points
• Slides & presentation style 4 points

 Spot on digital transformation of social innovation follows another logic that 
aims to explain, convince and inspire. Given the exam situation, make sure that 
the clear relation to course content is visible on slides.

2. Spot on digital transformation of social innovation
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 Students bring their SIP-Project ideas in relation to the SIDT course content by 
pitching in brief an own idea for digital transformation of their respective SIP-
Project. 

 This pitch shall include 

• a digital spin of their SIP-Project idea and 
• a suggestion of a social digital business model for that idea

 Evaluation (15/100 points)

• Description of digital spin 5 points
• Social digital business model 5 points
• Slides & presentation style 5 points

 Spot on SIP-Projects shall follow an idea pitch logic, slides design is absolutely free.

3. Spot on SIP-Projects
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 Referat

• June 2025 (1 day) (8:30 – 17:30)

 Structure

• Organization in „slots“ of 4 presentations (1,5h)
• Participation in your „slot“ is mandatory
• Organization in two rooms (always one room „free“ in advance, so that

students can make a technology-check)

 Enrolment

• Process via Moodle, Information follows.

Exam structure


