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Aims and scope
Role of agritourism in the full
agriculture-tourism spectrum

» To contribute to a better understanding
of the economic significance of
agritourism among the full range of
sector linkages between agriculture
and tourism

» Theoretical and empirical approach

p» Sector rather than firm/farm level view
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Background studies

Scientific evidence

= v ,:.‘ Journal of Rucal Studies b
ure and tourism sector linkages: Global - £

relevance and local evidence for the case of South
Tyrol
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Background
Farm-based tourism in context
E . Multi Production
CONOMIC. _y, Agriculture = uit-
sectors functionality .
Services
Rural areas
paradigms
Countryside Natural Earmd-
i i ase
Geograpmc > capital/ Cultural Rural
territories rural i tourism
resources Social Non-

Source: adapted from Arénliu, 2015 farm
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Background
Nature and intensity of sector links
Conflict Coexistence Symbiosis
Good
Resource/ collaboration
Strong activity (synergies)
competition between
sectors
Ambiguous
Sectors do not
collaborate
Weak although they Source:
could adapted from
Garung, 2012
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Background

lllustration: sector collaboration
or competition?

Stabilisation ~ SYNERGY/
Farm income Where suitable, of farm output SYMBIOSIS
. . agritourism is
from, or interest in, :
agricultural —_— used as income N
production diversification/ Further activity
declines supplementation substitution CONFLICT

and decline of
farm output

source




Background

Farmer-tourist transactions in detalil

Indirect Direct
(no personal contact) (personal contact between farmers and tourists)

Food etc. deliveries Events/markets Farm visits Farm stays

P directly to tourism » Product sales P Product sales P Service sales
vegetables, eggs) (e.g., music, - catering - catering

» via food processing dances) - sight seeing - sight seeing
industry (e.g., dairy - education & - edu & training
products, meat) training » Product sales

Source: adapted from Arénliu, 2015
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Local relevance

The South Tyrolean
agriculture and tourism economy, 2021

P Province
- population: 536,000 (0.9% of Italian) people
- GDP: €24 billion (1.3% of national GDP)
- exports: €6.0 billion (25% of province GDP)
imports: €5.0 billion (21% of province GDP)

Yo P Agriculture
- GDP: €1 billion (4% of province GDP)
- exports: €0.7 billion (12% of province exports)
- imports: €0.2 billion (4% of province imports)
- employment: 6% of province jobs

- GDP: €2.6 billion (11% of province GDP)

. } P Tourism (hospitality industry)
f - employment: 11% of province jobs

Source: ASTAT, ISTAT statistical offices,
WIFO trade chamber institute

May 2025 Agriculture and tourism in South Tyrol — Christian Fischer 13

Tourism in the Alps (1)

South Tyrol = second highest overnight
shares in 2022

2‘@% Salisburg
Tirol

Tirolo
20.,6%
Siidtirol

Alto Adige

Quelle:
ASTAT 2023
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Tourism in the Alps (2)
... but highest visitor intensity
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Percentage of holidaymakers in the total population of South Tyrol
20% 17.6%
o .
°® ® Ratio of total
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Source: ASTAT Datenbanken
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South Tyrol compared to the rest of Italy (2018/19)
Attractive holiday destination also for locals

Index der Tourlsmusattraktivitat Index of tourism destination attractiveness:
Indice di attrattivita turistica . . e
number of tourists from a certain origin /

% . ; 12 number of inhabitants from this origin

B 10 -2 => the higher, the more attractive is a

= 20 40 destination for the native population as a
> 40

holiday location

premechungen nach taiset | Overnight stays by season:

Sommer- Winter- summer
halbjahr halbjahr
Stagione Stagione
estiva invernale
©
é\»\/N
Source: ASTAT, Statistisches
Jahrbuch 2020, Kapitel 17: Tourismus
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May 2025 Agriculture and tourism in South Tyrol — Christian Fischer 17

Tourist origins (1961-2022)

Every second holiday guest is German

100
A
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m Germany Italy —® Switzerland/Lichtenstein ® Austria = Others

Overnight stay shares in %

Source: ASTAT, Zeitreihen Tourismus
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Overnight stays within South Tyrol (in millions, 2018/19)
Intra-regionally and -annually balanced

By district ("Bezirk") By month
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Agritourism in Italian regions (2019)
Highest density of farm stay enterprises

Figura 7a. Diffusione delle aziende agrituristiche per
regione e ripartizione geografica. Anno 2019.
Numero medio di aziende per 100 km?
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Significance of agritourism ("Urlaub auf dem Bauernhof — UaB") in South Tyrol

Every 10th guest sleeps at every 5th farm
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South Tyrolean agritourism farm characteristics

Sleeping at farms with few other guests

Agritourism types Beds per agritourism farm
Only other activities, 7% 600 _a—o—0—0— 100%
7
/ 89%
450

75%

\ Half board 300 / 50%
\

150 / 25%

Accommodation,
84%

- ol 0 0%
-~ gy PPN N DL g P
SN accommodation VXYY Y
~N .
S 56% Farm number =#=Cumulative share
~

Source: ASTAT 2022
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Agritourism as income source for South Tyrolean farms

Third most important money maker

Revenues in
million euros
(2021/22)

= Fruit growing
ODairy production
m Viticulture

UaB

Source: Wifo 2022
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Local evidence

Model agriculture-tourism linkages

Agricultural exports

May 2025

Tourists

N
%y

%
Agriculture Tourism industries
Resources/
activities
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Source:
Adapted
from Bowen
etal., 1991
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Local evidence (data from 2011)

South Tyrolean farmers benefit most from

€303m + €296m

May 2025

tourists via agricultural trade

Tourists

Q@
Tourism/food
industries

N

] (7
Agriculture
Resources/
activities
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Local evidence
Resource/activity competition: agritourism
and farm output are negatively correlated

Milk Apples & other fruit
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Multidimensional long-term empirical assessment

The impacts of agritourism on the
sustainability of farms and farming

Economic Stomal
__— outcomes outcomes ~

Financial/ / Environmental \ Com&“”“y/
income neighbour
» Total farm Farm outcomes Farm family life g|ations

income production/ l > Free time » Intera_ction
» Investments  output , » Partner quantity

in farm > Quantity Animal welfare involvement » Interaction

buildings » Value f‘”d pollution » Partner job quality

and faciliies | [ . . E;‘r:gﬁﬁé%?d outside the farm ,

sauna, : i i

pools, etc.) (organic, etc.) , Use of b T y y
y o pesticides, etc. cggfﬁ:gtnss

- ,
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Propensity score matching/weighting results

Less production, more organic, fewer
community interactions

Economic Stomal
__— outcomes outcomes ~—
_Financial/ Environmental \ Community/
income outcomes o neighbour
+ Total farm Farm | Farm family life rgjations
income  production/ _ — Free time — Interaction
output Animal welfare 4 pariner quantity
— Quantity and pollution involvement
—val + Renewable _
alue energies - Patrtnder {Eb
i outside the
+ Organic + Renewable farm
production energies
satisfaction
+ Active reduction
of waste
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Path analysis model
Family labour and other input abundance facilitate
agritourism and organic farming adoption which
affects farms' community interactions

Surplus of Adoption of
family labour /! agritourism
/ ¥ v v
/ | Reduction of Fewer
// | 4 farm family > community
/ free time interactions
x L v vy
/ Adoption of /
Surplus of farm V/ organic y
building space proguctlion V- data/empirical support available
X = data/empirical support not available
Agend

Agriculture and touris

synergies and

Background

Status quo

Value creation

Sustainability

Conclusions

May 2025 Agriculture and tourism in Sou|

16



Conclusions

Agritourism light and shadow

» In South Tyrol, tourists are a significant farm income source (30% of
agricultural sector revenues while tourists are in the province plus another 60%
through agricultural exports to tourist origin locations)

» Too much agritourism (i.e., farm activity diversification) can be
counterproductive from a food security/local food supply policy point of view

P The sustainability record of agritourism is mixed — in some aspects, agritourism
farms are more in others less sustainable than non-agritourism farms

Agriculture and tourism in South Tyrol —
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Fakultat fir Agrar-, Umwelt- und Lebensmittelwissenschaften

unibz Facolta di Scienze agrarie, ambientali e alimentari Christian FiSCher, Prof Dr

— Faculty of Agricultural, Environmental and Food Sciences

17



	Slide 1
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6: Role of agritourism in the full agriculture-tourism spectrum 
	Slide 7: Scientific evidence
	Slide 8: Farm-based tourism in context 
	Slide 9: Nature and intensity of sector links
	Slide 10: Illustration: sector collaboration  or competition?
	Slide 11: Farmer-tourist transactions in detail
	Slide 12
	Slide 13: The South Tyrolean  agriculture and tourism economy, 2021
	Slide 14: South Tyrol = second highest overnight shares in 2022
	Slide 15: … but highest visitor intensity
	Slide 16: Almost a fifth more residents
	Slide 17
	Slide 18: Every second holiday guest is German
	Slide 19: Intra-regionally and -annually balanced
	Slide 20: Highest density of farm stay enterprises
	Slide 21: Every 10th guest sleeps at every 5th farm
	Slide 22
	Slide 23: Third most important money maker
	Slide 24
	Slide 25: Model agriculture-tourism linkages
	Slide 26: South Tyrolean farmers benefit most from tourists via agricultural trade
	Slide 27
	Slide 28
	Slide 29: The impacts of agritourism on the  sustainability of farms and farming
	Slide 30: Less production, more organic, fewer community interactions
	Slide 31
	Slide 32
	Slide 33: Agritourism light and shadow
	Slide 34

